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ABSTRACT

The market information relating to market pricesand arrivals over aperiod of time hel psthe farmersto take decision about the
future production pattern and sale of agricultural commoditiesin the market during specific period. For estimating trendsin
arrivals and prices of potato the exponential type function wasfitted to data. The result revealed that, the ACGR for arrivals
and prices of potato in the Pune market for the period from 2003-04 to 2012-13 were exhibited to 2.14 and 8.51 per cent per
annum, respectively. The ACGR for arrivals and prices was found positive and significant.Seasonal indices of arrivals and
prices of potato noticed highest during the month of October (129.58). The lowest indices of arrivals were noticed in the
month of March (76.75), because this period was lean period. In case of prices indices was noticed highest in the month of
November (121.82). Whilelowest in March (74.06) followed by Feb., January and April.
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